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About Course 
ENVIRONMENTAL GRAPHIC DESIGN (Dept. Elective)

1

Graphic Design | M.Des Semester 2                          Proposed on 15th January 2019
course category: Skill Development
week units: 2.0
credits: 4.0

DEPT ELECTIVES FOR 
M.Des. 2nd Sem at NID
The department electives are floated 
for M.Des students from dept facs. 
end in the second semester of M.Des. 
Two separate faculty members float 
two separate dept. electives for the 
same M.Des batch. 

Alongwith this elective course, ‘Envi-
ronmental Graphic Design’ (EGD) float-
ed by Dr. Nanki Nath for M.Des2018 
batch in their second semester from 
Dec - April 2018; a parallel elective 
for same batch was floated: ‘Drawing 
and Visualization’ by her colleague Mr. 
Jagadish Kumar, Graphic Design, NID.

For her EGD elective, a total of 8 
students from the same batch un-
dertook EGD for two assigned week 
units (refer to continuing ACKNOWL-
EDGEMENTS section, 4-5 pp.)

OBJECTIVES

•    To develop understanding of the 
      workings of elements (material, 
      image, color, pattern, illustration, 
      and typography) and principles 
      (wayfinding and navigation, 
      identity and placemaking, 
      branding) of EGD.

•    To inculcate in students skill of 
      designing with these elements and 
      principles – experiential narratives
      aligned with architectural features 
      to convey a specific messages for 
      an involved user interactivity.

•    Students will get an opportunity of 
      integrating stories with potential 
      built spaces to create memorable
      experiences (historical, cultural, 
      commercial, social (recreational/
      interactive), etc.

RELEVANCE

Spaces around us are in a constant flux 
with rapid transitions in landscape, ar-
chitecture or the requirements of the 
people residing in / visiting these spac-
es. 

Hence, environments and spaces get 
redefined in couple of months in align-
ment with rapidly transforming tech-
nology and design. 

In this context, spatial graphic design 
offering unique and evolving experi-
ences of spaces (with a focus on built 
spaces), the proposed course Envi-
ronmental Graphic Design [EGD] be-
comes a significant skill development 
learning for students. 
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CONTENTS

•    Elements of EGD 
     (presentation based)
     -   Meaning of ‘Image’
     -   Kinds of Materials and 
         Material Trends
     -   Patternmaking
     -   Colour Psychology in Spaces
     -   Typography and Spaces

•    Elements of EGD 
     (broadcast based)
     -   Wayfinding Design and 
         Navigation strategies in built 
         space (case study)
     -   Identity and Placemaking
         in built space (case study)
     -   Branding built space 
         (case study)

•    Experiencing trends of EGD 
      [through experiential field 
      visit(s)], including: Modern Art & 
      Culture. Museums or a Multimedia 
      Installations as part of branded 
      environments.

DELIVERABLE(S) 
in the course:

Theme-based built spaces [historical/
cultural, commercial and social (recre-
ational/interactive)] would be allotted 
to student groups. 

As a group activity, it would be re-
quired from the group of students to 
identify the problems with the allotted 
spaces. 

The final designs would vary from de-
signing entire wayfinding, or focusing 
on identity and placemaking, etc. by 
applying the elements of EGD. 

The 2D and 3D explorations / proto-
type developments at PrintLabs, DVC, 
metal workshop, etc. would be open 
to students for harnessing their final 
deliverables.

Source: Signage and Wayfinding Design | II Edition | Authors: Chris Calori, David  Vanden-Eyden
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ASSESSMENTS & EVALUATIONS PROCESS

Source: Signage and Wayfinding Design | II Edition | Authors: Chris Calori, David  Vanden-Eyden
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ACKNOWLEDGEMENTS 
GRAPHIC DESIGN | M.Des 2018 batch, 2nd sem, NID

Place: Auto World: Vintage Car Museum, Ahmedabad suburbs, Gujarat, India (2018)  | Total 8 students selected to attend the elective



5

Place: Auto World: Vintage Car Museum, Ahmedabad suburbs, Gujarat, India (2018)  | Total 8 students selected to attend the elective
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Teaching Methodology
FIELD RESEARCH-BASED DESIGN LANGUAGE DEVELOPMENT

ANALYZING & APPLYING THE 3 PILLARS OF EGD SPECTRUM in first half of Week 1

REVAMPING THE 3 PILLARS IN A RE-DESIGN EGD SPECTRUM
FOR AN EXISTING BUILT SPACE 

3 PILLARS OF 
AN EGD SPECTRUM

An EGD activity involves the develop-
ment of a systematic, information
cohesive, and visually unified graphic 
communication system for a given 
site within the built environment. 
An EGD can respond to those envi-
ronmental communication needs in 
three distinct but often overlapping 
pillars of design, as follows:

•   SIGNAGE & WAYFINDING
    Orients people to a site and helps 
    them navigate it.

•   INTERPRETATION
    Which tells a story about a site.

•   PLACEMAKING
    Which tells a story about a site.

Instructions Mode: Detailed presentations & analysis
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Teaching Methodology
FIELD RESEARCH-BASED DESIGN LANGUAGE DEVELOPMENT

IN-CLASS ACTIVITY ON PLACEMAKING in second half of Week 1
PURPOSE: Selection of a potential Built Space for a full-EGD Revamped Design(s)

PLACEMAKING 

‘Placemaking’ refers to a collaborative 
process by which we can shape our 
public realm in order to maximize 
shared value. more than just promot-
ing better urban design, placemaking 
facilitates creative patterns of use, 
paying particular attention to the 
physical, cultural, and social identities 
that de ne a place and support its on-
going evolution. 

Identify this scope of placemaking 
by visiting and researching about 
the scope of placemaking EGD and 
extensions possible for an existing 
built space/ environment from var-
ied cities in India. Collate all from 
following 3 perspectives:

•  CONTEXT of Space, Identity, People 
   (Visitors and Stakeholders) 

•  PURPOSE of/ by/ for the people

•  MODE OF EXPRESSION of current 
   visual design langauge

• TECHNOLOGY that crafts the com-
munication for people
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LESSONS ON APPROACH TO CARRY FORWARD 

•   DESIGN PRINCIPLES FOR WAYFINDING
     All 8-essential design parameters to accomplish a complete wayfinding programme 
     implementation on ground.

•   WAYFINDING METHODS & CONCEPTS
    Detailed study of the Information System, The Graphic System and the Hardware (Materials) system to 
    generate new design methods and concepts for a wayfinding master design strategy.

•   ASSISTIVE & ACCESSIBLE DESIGN FOR SPACE
    Considering Empathy-based environmental issues to add easy access and functionality in spaces through 
    functional sign system.



Teaching Methodology
VALUE & SCOPE EXPLORATION IN-CLASS ACTIVITY

TYPOLOGY OF SPACES

Dates: 4th - 6th Feb 2019

ACTIVITY BRIEF

Each student will have to create a Ty-
pology of following attributes (along 
with spaces being the most imp. 
Category that will guide selections 
coming under other categories). You 
can further identify categories within 
each attribute and detail out the ty-
pology. 

These attributes are as follows:
•   Purpose
•   Context
•   Medium of Expression(s) 
•   Technology/[ies]
•   Spaces

PLANNED OUTCOME
The final representation of Typology 
should be in cartridge sheet of half 
imperial size (18” X 24”) in the final-
ized form of the typology for submis-
sion.

Submission Date: 7th February 2019
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PLACES
STUDIED

Ravivari (Sunday Market), Ahmedabad
Victoria Memorial, Kolkata
Sabarmati Riverfront, Ahmedabad
Law Garden (Shopping Local Bazaar), Ahmedabad

MYSORE PALACE (Tourism-related)

PLACEMAKING ACTIVITY

1.
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Principles for effective 
wayfinding

•    A strong identity at each location, 

     different from all others.

•    Incorporating landmarks to 

      provide orientation cues and 

      memorable locations.

•    Creation representative pathways - 

      floor space acting as a sign.

•    Create regions of distinct visual 

      character.

•     Break Clutter: Not to provide the 

      navigators too many choices.

•    Use survey views (give navigators 

      a vista or map).

•    Provide signs at decision points to 

      help wayfinding decisions.

•    Use sight lines to show what’s

     ahead





FIELD VISITS AHMEDABAD

PLACES
EXPLORED

2. Sanskaar Kendra (City Museum), Ahmedabad

Patang / Kite Museum (at ground floor of city museum) 

Final Selected Space: Auto World Dastan/ 
Auto World Vintage Car Museum

Detailed Car Models Visual Appendix: see pp. 68-69
Auto World Vintage Car Museum



DETAILED DOCUMENTATION: SITE SURVEY
GRAPHIC DESIGN | M.Des 2018 batch, 2nd sem, NID
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KINDS: SIGNAGE
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ACCESORY/CONNECTORS: FORMS



ACCESORY/CONNECTORS: FORMS
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REASONING: PLACE SELECTION BASIS
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Principles for effective 
wayfinding

•   A strong identity at each 

     location, different from all others.

•   Incorporating landmarks to 

     provide orientation cues and 

     memorable locations.

•   Creation representative pathways - 

     floor space acting as a sign.

•   Create regions of distinct 
    visual character.

•   Break Clutter: Not to provide the 

     navigators too many choices.

•   Use survey views (give navigators a 

     vista or map).

•   Provide signs at decision 
    points to help wayfinding 

    decisions.

•   Use sight lines to show what’s

     ahead

The highlighted principles above were 

the focus areas that students devel-

oped a wayfinding design programme 

for the Auto World



MAP DESIGN: SCRUTINY OF THE ENVIRON
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MAP DESIGN: A NAVIGATOR’S VISTA
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NAVIGATION JOURNEY: PHOTODOCUMENTATION

Entrance Facade
to Auto World Museum

ENTRANCE SIGNS
& ALL IDENTITY 
MARKERS
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NAVIGATION JOURNEY: PHOTODOCUMENTATION

Entrance Facade
to Auto World Museum

ENTRANCE SIGNS
& ALL IDENTITY 
MARKERS
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SEALS & PATTERNS + TRADITIONAL CART COLLECTIONS
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TYPOGRAPHY & PANEL FORMS
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SYMBOLISM

-  Traditional floral motifs and patterns visible on cart components and also as bordered patterns on 
   statutory signs.

-  Serif handpainted texts in reverse: crude letters painted. The imperfections highlight the 
   painted look and feel.

-  Deep colours, high saturation and contrasts give a vibrant appeal to cars, carts of the museum collections as 
   well as a complimentary colour language exists in the statutary and other kinds of signs, seals and symbolic 
   forms.



Identity Design as a Wayfinding Principle
AN IMAGE BUILDING BEGINNING

40

Components of typical wayfinding 
systems include entrance signs, 
gateway features, directional 
signs, trailblazer signs, parking 
signs, informational kiosks, busi-
ness directories, interpretive 
signage, banners, trail signs, park 
signs and more. 

These signs often incorporate lo-
gos and images from the brand of 
the district, helping to create uni-
formity and define the area.

MOODBOARDING & DETAILED 
DISCUSSIONS ON A SYMBOLIC 
AND A GRAPHICALLY IMPACTFUL 
IDENTITY  DESIGN LANGUAGE 
COULD BE CHURNED OUT BY 
STUDENTS.
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Identity Explorations SET 1A



43

Identity Explorations SET 1B



Identity Explorations SET 2

44



Identity Explorations SET 2
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Identity Explorations SET 3
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Identity Explorations SET 3
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Identity Explorations SET 4 - FINALIZED IDENTITY
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SET 4 - FINALIZED IDENTITY EXTENDED - the triangular corners as part of panel forms
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OPEN CARD SORTING: CATEGORIES OF PANEL FORMS
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Sign Panel form explorations
BASICS FOR MAINLY IDENTIFICATION SIGNS

FINAL MAIN GATE SIGN FINAL INFORMATIVE SIGNS

58

Sign Form
Simple vintage and retro designs are selected as forms for signage which are 
decorative but not distracting.



Arrow form explorations
BASICS FOR DIRECTIONAL SIGNS

FINAL ARROW DESIGNS FOR 
DIRECTIONAL SIGNS
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Other Sign Panel form explorations
REGULATORY, FACILITY INFORMATION, HONORARY SIGNS
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FINAL CAR INFO SIGN
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FINAL CAR INFO SIGN



62 REGULATORY SIGN

FACILITY INFORMATION SIGN



63REGULATORY SIGNS

FACILITY INFORMATION SIGN



Color Concept & Reasoning:

Existing colors of the campus are 
white, pastel  blue and pastel  
yellow, with red as the accent 
color.  

Color theme for the existing 
signage  shred and yellow, which 
makes the  information look more 
urgent than required. 

The red used for signs and accent-
ing the columns distracts the 
visitor from the cars themselves. 

In order to give information 
seamlessly, the colors have now 
been sampled directly from 
exhibited cars and tweaked a  little 
for better contrast .
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Visualizations
OF THE RE-DESIGNED DIRECTIONAL SIGNAGE
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ALL DESIGN CREDITS

Layout made by Bhavyajeet Singh Gehlot 
& Rhea Kapoor

Current place markers put by Subham 
Mukherjee

Signage form & colour WIP by Anoushka 
Verma & Jerusha Jose

Signage and typeforms background study 
by Riya Shah

Visitor access & exhibition space require-
ments observed by Manali Roy
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VISUAL APPENDIX
CAR MODELS PHOTO COLLAGE
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WITH CADILLAC

MOST PREMIUM LUXURY VINTAGE CAR




